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InterContinental Genève Sustainability 

Management Plan 

 

« Sustainable development must meet our present needs, without preventing future 

generations from meeting theirs». 

Gro Harlem Brundtland,                                                                                                                        
Norwegian Prime Minister, 1987 

 

Lakes, mountains and fresh air are associated with the quality of life "made in Switzerland". 

Beyond the postcard image, this nature is part of Switzerland's identity and has forged its spirit.  

To preserve these environmental assets, the Green Team, supported by the management, has 

published this sustainability management plan, with the aim of informing, communicating, 

raising awareness and guiding our colleagues, owners, guests and partners on our vision of 

sustainable development and the adoption of good practices within our establishment.  

This plan includes the origins of the awareness of energy resources, the specificities of our 

buildings, the environmental directives to be respected, whether they are communal, cantonal 

or federal, and the tools at our disposal to help us reach our objectives for the coming years in 

terms of energy performance. Workplace safety, hygiene, quality control and our socio-

economic commitment to our employees are also detailed.  

This plan is completed by: 

- an environmental policy 

- an environmental purchasing policy 

- a follow-up of actions point by point  

 

This plan is published in its entirety on our establishment's intranet. 
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The hotel 
InterContinental Genève, inaugurated on January 31, 1964, is located in the heart of the United 

Nations district. This lush 18-story, 66-meter high building, classified as a historic building in 

the 1960s, overlooks Lake Geneva and the city of Geneva, offering a unique view of Mont 

Blanc and the Jura mountains. 

Ideally located halfway between the city center and Geneva's international airport, the hotel is 

close to international and multinational organizations, PALEXPO, the main exhibition and 

conference center, and the Geneva International Conference Center (CICG). 

In the 2000s, InterContinental was revitalized with a complete renovation, led by New York 

designer Tony Chi, who infused it with the quintessential Zen atmosphere. Walking through 

the hotel, one discovers many unique and iconic works of art.  

Today, InterContinental Genève is home to 333 rooms, the "Woods" restaurant, famous for its 

Sunday brunch, the "Les Nations" bar, a cigar lounge, a Cinq Mondes Spa as well as a 

swimming pool, "Le Poolside", which is open in summer. A conference and banqueting area of 

more than 2,000 square meters is divided into 16 rooms. In 2020 and for two consecutive years, 

it received the World Travel Awards for "Best Business Hotel" and "Best Suite" for its 

Residence located on the 18th floor of the hotel. 

 

Highlights 

• 333 rooms including 56 suites on 18 floors  

• Cab stand and TPG bus stop in front of the hotel 

• Bicycle garage  

• Charging stations for electric cars 

• A restaurant "Le Woods" open daily for breakfast, lunch and dinner. On Sundays, 

guests can enjoy the famous brunch.  

• Business center with free internet access and printer 

• Fitness, sauna, steam room and spa 

• Underground parking 

• Banquet and conference center with 16 modular rooms 

• “Green engage” tool with real measures to reduce our impact on the on the 

environment. 

• “Greener stay” program to reward the most environmentally conscious guests 

 

An ideal location  

10 minutes from Geneva International Airport and the Cointrin train station 

5 minutes from Palexpo  

5 minutes from the United Nations 

2 km from the city center 
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 Intercontinental Hotels Group (IHG) 
IHG is one of the world's largest hotel companies, dedicated to providing "True Hospitality for 

everyone". It is headquartered in Denham, UK.  

IHG Group has a focused portfolio of seventeen brands (sixteen hotel chains and three loyalty 

programs) and operates nearly 6’000 hotels in more than 100 countries worldwide.  

- InterContinental Hotels &Resorts 

- Crowne Plaza Hotels & Resorts 

- Holiday Inn 

- Holiday Inn Express 

- Holiday Inn Cub Vacations 

- Six Senses 

- Regent  

- Kimpton Hotels & Restaurants 

- Hotel Indigo 

- Even Hotels 

- Hualuxe Hotels & Resorts 

- Voco 

- Avid 

- Staybridge Suites 

- Atwell suites 

- Candlewood Suites 

- Vignette Collection 

- Iberostar 
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Hotel’s committees 
Different committees run for the group's two hotels in Geneva: Crowne Plaza and 

InterContinental Genève. They cover the following topics: 

 

• Quality Team 

The Quality Team meets monthly and is composed of department heads and members of 

management. 

Role  

- Ensures compliance with Crowne Plaza and InterContinental brand standards as well as 

the classification criteria required by HotellerieSuisse 

- Implements the "Quality evaluation" program imposed by IHG: self-evaluation, action 

plan, etc. 

- Analyzes the results of customer feedback. 

_____ 

• Green Committee 

Green Committee des hôtels se réunit les 3èmes vendredis de chaque mois, à 15h00. 

Green Committee members are volunteers from each department. 

 

Role 

- Implements and ensures compliance with IHG environmental standards 

- Monitors action plans to achieve IHG's carbon footprint, energy, water and waste 

recycling goals 

- Implements an action plan to achieve Green Globe certification 

- Raises awareness of good habits and green practices among employees 

- Develops actions to raise awareness of sustainable development among employees and 

customers 

- Proposes ideas to improve our practices in terms of sustainable development 

_____ 
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• Food Safety Committee 

The Food Safety Committee on the 3rd Tuesday of each month at 2:30 pm. 

 

Role 

- Applies the HACCP rules 

- Analyzes and enforces the guidelines of audits conducted by Amicolab  

- Follows up on the monthly analysis of Amicolab 

_____ 

 

 

• Risk Management Committee 

The Risk Management Committee meets on the 2nd Tuesday of each month at 10:00 am. 

 

Role 

- Applies the MSST directive 

- Fire safety of the hotel 

- Pests 

- Risk assessment  

- Follow-up of CSA Risk Management IHG 
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Sustainable development 

Definition 

Sustainable development "...must meet our present needs without preventing future generations 

from meeting theirs. 

In other words, sustainable development is the concept that defines the transition and change 

that our planet and its inhabitants need to live in a more equitable, healthy and environmentally 

friendly world. 

Three pillars of sustainable development 

Le développement durable suppose un mode d’organisation basé sur 3 piliers essentiels : 

• Economic efficiency by reducing extreme poverty and by guaranteeing employment for 

the greatest number of people in an economic activity that is worthwhile. The sustainable 

economy is a healthy management of human activities without harming humans or the 

environment. 

• Social equity, to ensure that all members of society have access to basic resources and 

services (education, health, food, housing) to meet the needs of humanity, reduce 

inequalities and maintain social cohesion.                     

• Environmental quality, of human activities to limit environmental impacts, preserve 

ecosystems and natural resources in the long term. 
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2030 agenda for sustainable development 

The 17 Sustainable Development Goals (SDGs) and their 169 targets (sub-goals) form the 

cornerstone of the 2030 Agenda set by the United Nations. They take into account the 

economic, social and environmental dimensions of sustainable development in an equitable 

way and integrate for the first time poverty eradication and sustainable development in a 

common framework. 

The SDGs are to be achieved by all UN member states by 2030. This means that all countries 

are called upon to jointly address the world's urgent challenges. Switzerland is also called upon 

to achieve these goals at the national level. In addition, incentives must be created for non-state 

actors to contribute more to sustainable development. 

 

Countries also promise to fight climate change. All the objectives integrate environmental 

protection. 

 

Journey to Tomorrow – IHG 

Our new Journey to Tomorrow business plan provides IHG with a powerful framework to 

ensure a bright future for travel for all by 2030. 

This plan will make IHG a stronger organization, thanks to our inclusive culture that helps our 

colleagues thrive. It reflects the needs of our communities, from supporting social change to 

advancing human rights. It helps protect the planet today and for generations to come. 

Aligned with our goal of "True hospitality for everyone," Journey to Tomorrow is a key element 

in achieving our strategic priority of caring for our people, our communities and our planet in 

line with the United Nations' goals. 
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Environmental protection  
We understand the impact of our activities on the environment and take active steps to measure 

and minimize it. 

We are committed to ensuring that our business grows in a sustainable manner, always mindful 

of the resources we use and the opportunity to do things differently. 

Hotel’s environmental policy 

Since 1964, our 333 rooms have been home to diplomats, heads of state, prominent artists and 

famous athletes, many of whom have made and continue to make our history. Our restaurant 

"Woods" offers local and seasonal cuisine. Our guests can also enjoy a refreshing drink at the 

"Les Nations" bar, which offers a menu of vintage cocktails. In summer, the outdoor pool 

"Poolside" offers a green interlude in the city. 

At InterContinental Genève, and more broadly at IHG, we believe that luxury can be 

responsible. We are talking about purposeful luxury.  

We strive to manage our activities in an environmentally and socially responsible manner, with 

a view to constant quality and improvement. We are indeed aware that our activity has a 

significant impact on our environment. Through this policy, we seek to propose ways to reduce 

the impact of our activities on the environment. 

Thus, the hotel's environmental policy is based on six pillars, namely: 

- The IHG Green Engage tool  

 

- Our responsible business plan “Journey to tomorrow” 

 

- IHG Environmental Policy 

 

- Green Globe certification 

 

- The Ambition Negawatt charter in partnership with the Services Industriels de Genève 

 

- The Swiss Swisstainable label 

 

The objectives of InterContinental Genève include the following goals: 

 

1. Reduce our overall energy consumption and carbon footprint compared to 2019 results: 

by -1.3% in 2022 and -5% in 2025. 

 

2. Involve all employees, suppliers and partners in a process of continuous improvement 

in collaboration with our customers, in order to better respond to the needs of the 

community and to advances in terms of environmental preservation, notably through 

employee training: at least one training/awareness-raising session per employee per 

year.  
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3. Comply with and, where appropriate, exceed all relevant environmental regulations.  

 

 

4. Raise environmental awareness among customers and employees by promoting a 

healthy lifestyle and responsible environmental practices by organizing at least 4 

environment-related actions by December 2023. 

 

5. Inform our customers, partners and the public about the company's environmental 

activities by intensifying public relations work.  

 

6. Contribute to sustainable development 

 

 

To reduce our impact, we communicate our expectations of external parties and suppliers in a 

transparent manner.  

Our priorities are to: 

 

• Limit your purchases to your real needs in order to avoid unnecessary surplus 

• Favour, as much as possible, recycled, reusable, repairable, biodegradable, recoverable, 

fair trade and/or eco-labelled products 

• Choose vegetables and fruits in season 

• Minimize solid waste and packaging 

• Ask our suppliers to adhere to fair labor and business practices, respecting labor laws 

and providing proof of compliance. 

• Recycle, donate or reuse our materials 

This environmental policy was approved by the entire Green Committee on January 20, 2023 

in Geneva. 

It is signed by the Executive Director and distributed internally. It is reviewed annually.  

 

Responsible procurement policy 

See appendix 

 

IHG Green Engage tool 

Green Engage is IHG's online sustainability program for all of our hotels. The tool helps us 

manage and track our energy and water consumption, carbon emissions and waste to minimize 

our operating costs and environmental impact. 

Use of the IHG Green Engage system is a global standard for all IHG hotels and is therefore 

part of our standards. 

IHG Green Engage consists of four levels of certification.  

Achieving level 1 and entering monthly data into the management tool are InterContinental 

brand standards. 
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Each year, we are given targets to achieve directly on the platform or via the metrics (hotel 

targets). 

IHG hotel booking sites indicate the level of IHG Green Engage certification achieved by each 

hotel (from 1 to 4), helping guests identify hotels that are committed to sustainability. 

 

Green Globe certification 

In 2014, InterContinental Genève decided to participate in the Green Globe program.  

Green Globe is a global certification and performance improvement program specifically 

designed for the travel and tourism industry and helps companies improve their economic, 

social and environmental sustainability, while being rewarded and recognized. 

Green Globe standards provide a framework for organizations to conduct a comprehensive 

assessment of their environmental sustainability performance, through which they can monitor 

improvements and achieve certification. A selection of over 380 compliance indicators is 

applied to 44 individual certification criteria. Applicable indicators vary by certification type, 

geographic area and local factors. 

To achieve certification, companies must be in compliance with each of the 44 core criteria and 

achieve a compliance rate of more than 50% for the indicators corresponding to each criterion. 

Some critical indicators are mandatory and must be met to obtain certification. 

The hotel was certified for the first time in 2014 with a compliance rate of 90%. 

 

IHG environmental policy 

See appendix 

 

Swisstainable 

As a unique destination, Switzerland is following a typical Swiss sustainability strategy: 

Swisstainable. 

Swisstainable embodies the need to get closer to nature:    

• Enjoying the authentic nature as close as possible  

• Living the real local culture  

• To consume locally  

• Staying longer and immersing yourself more in the culture 

InterContinental Genève is a member of Swisstainable. 

 



 

14 

 

Waste management 
We process the following waste: 

 

 

 

 

 

 

New for 2019 : 

  

New for 2021 : 

 

 New for 2022 

 

 

 

 

Each department has its own disposal points and applies its own waste management plan. 

We collaborate with the company Transvoirie which manages for us the whole process of waste 

collection: removal, sorting, treatment, recycling and recovery of our waste in mutualized 

collection.  

We give back the maximum amount of packaging directly to our suppliers at the time of 

delivery and transfer the goods in boxes following a color code.  

Since 2022, the bread and pastries are distributed to the pigs of the Ferme du Lignon, our local 

eggs supplier. 

Also in 2022, we have listed plastic packaging existing in the hotel in order to identify possible 

substitutes. Example: slippers in plastic packaging replaced by reusable tulle, etc. 
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Domestic waste 

Waste cans available throughout the hotel.  

The waste cans are transferred to the cost platform. 

 

Paper / cardboard 

Paper cans available throughout the hotel.  

Paper cans available in every office. 

Paper / cardboard is transferred to the cost platform 

Pick up on request. 

 

Organic waste 

Disposable in outlets, kitchens and food court.  

120-litre waste bins located on the delivery platform are removed 3 times a week. 

Our wastes are transformed into biogas. 

 

Tinplate 

Recycling point in the maintenance department 

Local trash compactor on the delivery platform 

Pick-up on request. 

 

Vegetable oils 

Collection point located on the delivery platform. 

Pick-up on request. 

 

Glass (non-returnable) 

Collection points in the stewarding department. 

Glass is taken to the bin on the delivery platform. 

Pick up on request. 

 

Electronic devices 

Container available at the maintenance department. 

Pick-up on request. 

 

Printer cartridges and toners 

Pick-up by www.ecologistic-recyclage.ch on request. 

 

Wood/ metal 

A dumpster is available on request for specific works. 

http://www.ecologistic-recyclage.ch/
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Nespresso capsules 

Recycling container in the office. 

Pick-up on request 

 

Green waste 

On the delivery platform 

Pick-up on request 

 

Incinerable waste 

Bin available on the delivery area. 

Enlèvement sur demande. 

 

Special waste 

Bin for sprays, chemical products at the maintenance warehouse. 

Pick-up on request. 

 

Batteries 

Collection points at the administration office and maintenance warehouse. 

Pick-up on request 

 

Light bulbs / neon 

Bin available at the maintenance warehouse 

Pick-up on request. 

 

Room amenities 

Given to Youth for Soap 

 

Soap bars 

Given to Youth for Soap 

 

Bread and pastries 

Given to the Ferme de Lignon’s pigs.  

 

Waste management training was initiated in December 2022 to familiarize employees with 

waste management, sustainable development, and to provide necessary reminders. 
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Energy management  

International climate agreements 

When it comes to climate issues, we cannot stop at borders. This is why an international 

framework has been set up so that countries can agree on the objectives to be reached in terms 

of CO2 reduction as well as on the respective responsibilities of each country with regard to 

these objectives. 

 

1989 Montreal Protocol (RS 0.814.021) aims at limiting the use of products harmful to 

the ozone layer 

 

1992 United Nations Framework Convention on Climate Change 

Currently, the international regulation regarding measures against climate change is the United 

Nations Framework Convention on Climate Change, which was adopted in 1992. This 

convention provides a global framework for intergovernmental efforts to address the challenge 

of climate change. It recognizes that the climate system is a shared resource whose stability is 

affected by CO2 emissions and other greenhouse gases. 

1992 Basel Convention (RS 0.814.05) regulates waste movement between countries 

 

1997 Conference of the Parties (COP) 

 

The COP is the supreme decision-making body of the Convention. Every year, all States that 

are parties to the Convention are represented at the COP, at which they review the 

implementation of the Convention and any other legal instruments that the COP adopts and take 

decisions necessary to promote the effective implementation of the Convention, including 

institutional and administrative arrangements. 

2015 COP 21 and the Paris Agreement 

 

In the context of COP 21 and to prepare for the post-2020 period, the 195 member states of the 

UNFCCC signed the Paris Agreement in 2015. Its main objective is to keep the global 

temperature increase well below 2°C and to lead even greater efforts to limit the temperature 

increase to 1.5°C above pre-industrial levels. The agreement aims to strengthen the capacity to 

cope with the impacts of climate change. Switzerland has also signed this agreement. 

 

Swiss energy policy  

The constitutional article on energy, the Energy Act, the CO2 Act, the Nuclear Energy Act and 

the Electricity Supply Act are the building blocks of a modern and sustainable Swiss energy 

policy. The energy policy of the Confederation and the cantons consists not only of the creation 

of legal bases, but also of the development of perspectives, strategies, implementation programs 

and the evaluation of the measures taken at the communal, cantonal and federal levels. 
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It was not until 1990 that energy policy was anchored in the Federal Constitution. The 

constitutional article on energy states that "within the limits of their respective competencies, 

the Confederation and the cantons shall promote an adequate, diversified, secure, economically 

optimal and environmentally friendly energy supply, as well as an economical and rational 

consumption of energy". With such an extensive catalog of requirements, the bar is set very 

high for the Confederation and the cantons in terms of energy policy; this catalog also 

demonstrates how difficult it is to find solutions that meet all the requirements. 

Since 1990, all the cantons have adopted their own energy policy laws and directives; with the 

entry into force of the Energy Act and its ordinance on 1 January 1999, the Federal Council 

fulfilled the mandate given to it by the people in 1990 by opting for the constitutional article on 

energy. 

In addition to their energy policy legislation, the Confederation and the cantons have the 

"SwissEnergy" programme at their disposal, a concrete and directly applicable instrument for 

achieving energy and climate objectives. However, these objectives can only be achieved by 

strengthening the existing measures and by an even closer partnership between the 

Confederation, the cantons and the business community. 

The cantons are contributing with a strategy tailored to the building sector. The harmonization 

of cantonal laws on the basis of the Model Energy Regulations of the Cantons (MoPEC) is 

underway: 23 cantons have already integrated the basic module into their energy legislation. 
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Swiss legal frame 
In Switzerland, there are two federal offices that deal with energy and environmental issues: 

• Swiss Federal Office of Energy (SFOE) 

• Federal Office for the Environment (FOEN) 

The SFOE and the FOEN are offices of the Federal Department of the Environment, Transport, 

Energy and Communications (DETEC). 

There is also a parliamentary commission: Commission for the Environment, Spatial Planning 

and Energy (CEATE). 

 

Environmental law 

Environmental law is based on guiding principles which, independently of the various legal 

provisions, direct the laws and ordinances. They also influence the practical application of the 

provisions. 

• Principle of prevention 

• Principle of causality 

• Principle of control at source 

• Principle of comprehensive assessment 

• Principle of cooperation 

• Principle of causality 

Source : www.bafu.admin.ch/droit-environnement-bref 

 

Existing legislation regarding environmental policy 

(not exhaustive) 

 

The Swiss legislation on environmental protection is particularly comprehensive: 

• Constitutional article on energy of 23 September 1990 (Federal Constitution) 

• Environmental Protection Act (EPA) of 7 October 1983 

• Energy Act (LEne) of 26 June 1998  

• Energy Ordinance (OEne) of 1 November 2017  

• Federal law on the reduction of CO2 emissions of December 23, 2011 

• Nuclear Energy Act (NEL) of 21 March 2003 

• Nuclear Energy Ordinance (NEO) of 10 December 2004 

• Electricity Supply Act (StromVG) of 23 March 2007 

• Electricity Supply Ordinance (ESO) of 14 March 2008 

• Water Protection Act (WPA) of 24 January 1991 

http://www.bafu.admin.ch/droit-environnement-bref
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• Watercourse Management Act (LACE) of 21 June 1991 

• Forest Act (LFo) of 4 October 1991 

• Federal law on the protection of nature and landscape (LPN) of July 1, 1966 

• Federal law on hunting (LChP) of June 20, 1986   

• Federal law on fishing (LFSP) of June 21, 1991 

• Ordinance on the limitation and disposal of waste (OLED) of December 4, 2015  

• Ordinance on the return, take-back and disposal of electrical and electronic devices 

(OREA) of January 14, 1998 

 

Energy Agency for the Economy (Agence de l’Energie 

pour l’Economie - AEnEC) 

InterContinental Genève works AEnEC since 2015.   

AEnEC offers a simple, complete and reliable energy management service to reduce energy 

costs in our hotel with tools that comply with the ISO 50001 standard. It assists us in carrying 

out a complete energy audit. 

 

SIG-eco 21's Ambition Negawatt approach 

Energy savings are one of the key elements of the energy transition. They contribute to the 

preservation of natural resources and the climate, and to the phase-out of nuclear power at both 

local and global levels. Since 2007, the SIG-éco21 program has been successfully supporting 

the people of Geneva in reducing their energy consumption and CO2 emissions. 

Supporting the objectives of the Swiss Confederation (Energy Strategy 2050) and the Canton 

of Geneva (2000W society), its ambition is to make Geneva the most efficient region in the 

world. 

The Ambition NegaWatt program encompasses the SIG-eco21 program and is aimed more 

specifically at large consumers. It can be summarized as follows: "building a sustainable energy 

strategy together" and includes the following elements:  

• Commitment and charter “Ambition Negawatt” 

• Planning 

• Energy analysis 

• Energy performance objectives (energy savings) 

• Definition of energy performance actions (EPA) 

• Awareness raising of employees 

• Measurement of energy performance actions results  

• Performance indicators 

• Annual management review 
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Quality management 
In order to provide service and amenities that meet our guests' expectations, our hotel must 

continually improve. Using a variety of tools and programs, the hotel can receive feedback from 

guests, identify areas for improvement and establish corrective action plans. 

 

InterContinental Hotels & Resorts standards 

• Global Design Guidelines: this document is designed to provide clear guidance on how 

to bring design signatures to life at InterContinental Hotels & Resorts. It brings together 

the graphic standards. 

 

• Brand Safety Standards: safety standards are intended to help IHG hotels identify, get 

prepared for, minimize and respond to fire, health and safety risks that may have a 

negative impact on our guest and colleagues. 

 

 

• Operations Standards: this document includes standards required for hotel operations 

that apply to InterContinental Hotels in Switzerland. 

 

LQA Standards  

The evaluations cover over 800 individual service "touches" in all hotel departments. Each 

service is rated individually. The evaluation results in a detailed written report, which provides 

an overview of the service experience and clear recommendations on how it could have been 

improved. 

An anonymous on-site evaluation is carried out yearly. It is three days or two nights long and 

measures all aspects of the guest's stay. This audit takes into account over 800 benchmarks, 

emotional intelligence and brand-specific standards. 

A final report including quantitative and qualitative feedback, as well as photos and digital 

recordings are provided by the consultant to management. 

 

Quality Evaluation 

The “Quality Evaluation” program was launched by IHG in 2018 across Europe. In 2019, it 

was made available worldwide. The Quality Evaluation will support in protecting our brands 

and defines the minimum expectations in the guest experience that our hotels should be 

delivering in a consistent manner. 

A virtual or on site audit is planned on a yearly basis. The auditor assesses the following 

elements:  
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IHG Way of Clean 

Due to COVID-19 crisis and emerging heightened hygiene sensitivities, cleanliness remains 

top priority. Strict cleaning and cleanliness protocols are key to ensure employees and guests’ 

safety and have remained in IHG brand standards since then. 

• Employees are expected to clean guest rooms and all public areas following the IHG 

Way of Clean 5S program 

• Cleaning schedule (daily, weekly, monthly and periodic) and inspections must be 

followed and recorded in accordance with the IHG Way of Deep Clean and Preventative 

Maintenance program. 

• Cleaning chemicals and tools must be used according to specifications to ensure 

effective cleaning processes. 

• The color-coding system for microfiber cloths must be followed at all times to avoid 

cross-contamination during the cleaning process. 
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Customer satisfaction measurement - HeartBeat  

HeartBeat is the global customer satisfaction measurement system provided by IHG and 

supported by Medallia software. It is one of the best ways to measure guest satisfaction: 

• Dashboard, for an overview of trends 

• Feedback, for details by guest 

• Key drivers, to identify areas for improvement 

• Ranker, for comparison with other hotels in the brand 

• Scoreboard, for quantified results 

• Social reviews, for reviews published on booking sites and social networks (IHG 

Reviews, Booking.com, Google Business, Hotels.com, Tripadvisor, etc.) 

 

HotellerieSuisse classification 

HotellerieSuisse is the creator and owner of the official Swiss classification of wich we are 

affiliated to.  

The classification is customer-oriented and ensures a clear market positioning for the hotel and 

a direct promise of quality for the guest. 

HotellerieSuisse guarantees credibility, standards and relevance of the hotel stars. In this way, 

the organization contributes to the continuous development of the quality of the Swiss hotel 

industry. Both guests and hoteliers benefit from the benefits of the hotel classification. 

HotellerieSuisse (Swiss Hotel Association) introduced the classification system in Switzerland 

in 1979.  

The classification criteria are reviewed every five years to adapt to new international standards 

and future guest expectations, requiring the establishments to undergo a new inspection each 

time.  

Our hotel is classified as 5 stars superior. The last inspection took place in January 2022.  
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Health and safety 
Safety first. More than comfort or style, guests want to feel safe in a hotel.  

For all our employees, we are also committed to safety and health through appropriate work 

organization, supervision and training.  

We attach great importance to health, safety and well-being of our employees and guests. 

MSST guideline (guideline CFST 6508) 

MSST stands for « appel à des médecins et autres spécialistes de la sécurité au travail», but also 

mais also refers to the development of a safety system within companies and thus to systematic 

prevention. 

Concrètement, l’objectif est de prévenir les accidents et les maladies professionnelles et d’éviter 

ainsi des souffrances, des heures d’absence et des coûts en adoptant une approche systématique. 

MSST guideline : 

• regulates the use of physicians and other occupational safety specialists (MSST);  

• requires hazard identification and action planning,  

• formulates requirements for the company's safety system. 

A company that is not exposed to special hazards but has at least 50 employees is required to 

implement the MSST directive, which is the case with our company.  

Our safety manager is in charge of the MSST guideline. The aim of the process is to identify 

dangers affecting health and safety of employees. Reports summarize the identified hazards, 

precise situations of exposure, proposed measures and any comments made in consultation with 

the Risk Management Committee. 

IHG Brand Safety Standards 

The IHG Security Standards were established in 2004 in response to existing security and safety 

risks outlined in the IHG Property Standards. In 2011, they were transformed into a set of global 

brand safety standards, which were implemented in July 2012. They established a global set of 

common requirements for addressing security risks in the design, construction and operation of 

hotels. 

In 2014, a process of reformatting the brand standards was initiated to prepare for publication 

in an online brand standards manual. This process was completed in 2016 and the "Updated 

Brand Safety Standards" went into effect on January 1, 2017. 

IHG's safety standards are intended to help hotels identify, prepare for, minimize and respond 

to fire, health and safety and security risks that may negatively impact our "people." 

Where local regulations are more stringent than IHG's safety standards, the local regulations 

must be followed. If IHG's requirements are more stringent, they must be applied, unless local 

regulations explicitly prohibit their implementation. 
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Automatic defibrillator DAE 

Our hotel has two defibrillators that are easy and quick to use by everyone. They are located at 

reception’s back office and near the pool. 

 

Personal protective equipment (PPE) 

Employees are required to use personal protective equipment (PPE) when necessary. 

Employers are required to make the necessary PPE available to their employees and to cover 

the associated costs. They must ensure that PPE is always in perfect condition and ready for 

use. 

PPE is defined as any equipment worn by a person for the purpose of protection against hazards 

that may threaten his/her health. 

The hotel provides safety shoes to all relevant employees, including technical, cost-control, 

stewarding and kitchen staff. 

 

Product safety data sheets 

All our cleaning or chemical products are referenced and the complete product sheet is available 

on the property's intranet. 

 

Fire fighting training  

Every year, most of our employees participate in the training with the mobile simulator, which 

is parked at the back of the hotel. 

The mobile simulator makes it possible to recreate real fires in a limited space. The participant 

is thus immersed in real intervention conditions. They have access to all technical safety 

equipment (fire detection, emergency lighting, evacuation signs, emergency exits, smoke vents, 

sprinklers, fire stations with extinguishers, etc.) which they can use as they wish and in complete 

safety. 

The aim is to train all our employees in the first reflexes to be carried out when a fire is 

discovered as well as in the behavior to adopt in case of evacuation. 

 

31 persons trained in 2020  

37 persons trained in 2021 

38 persons trained in 2022 
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BLS First Aid training 

BLS First Aid training focuses on the theory and practice of the alarm, approaching an 

unconscious victim (adult and child), the lateral position of safety, recognizing clinical signs of 

a cardiac arrest victim and cardiopulmonary resuscitation (CPR), with a demonstration of the 

placement of an AED and realistic scenarios.  

 

At the end of BLS First Aid training, participants are able to respond in a safe manner, 

approaching a conscious and unconscious victim (adult and child) according to the SRC 

algorithm, alerting 144, carrying out BLS measures and setting up an AED while waiting for 

professional help. 

 

This training is offered to our employees every year.24 personnes formées en 2019 

 

21 persons trained in 2020 

6 persons trained in 2021 

9 persons trained in 2022 

 

Hygiene  

We use the company Amicolab to control the hygiene and safety of food. 

Terms of reference 

• 3 follow-up audits per year, spot visits. The purpose of the audits is to control the 

kitchens’ operations, backoffices, bar as well as the documentation of self-audit: 

- personnel hygiene 

- work hygiene 

- supplier labelling 

- premises’ cleaning and disinfection 

- leftovers and waste management 

- premises and facilities 

- transport, reception of goods 

- storage 

- different stages of production 

- service and display 

 

• Staff training in hygiene and self-checking 

 

• Regular analytical validation: 

- food quality 

- shelf life (aging study)  

- materials and equipment microbial sampling 

- hands microbial sampling 

- water potability analysis 
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• Suspected foodborne illness response 

 

• Building hygiene : 

- air microbiological analysis 

- research of legionnaires' disease in water 

- housekeeping follow-up (surface samples by impression in the rooms) 

 

HACCP (Hazard Analysis Critical Control Point) 

The HACCP is a system that identifies, evaluates and controls significant hazards to food safety 

(NF V 01-002). 

Based on 7 principles, implementation of HACCP follows a logical sequence of 12 steps, 

including analysis of hazards and the determination of critical control points.  

The HACCP focuses on the 3 classes of hazards for food hygiene: 

- biological hazards (viruses, bacteria) 

- chemical hazards (pesticides, additives)  

- physical hazards (wood, glass). 

In our establishment, the hygiene committee is in charge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Community programs 
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We play an active role in the community's development and support local projects. 

We know that our success and the well-being of those who work in and around our property are 

closely linked. 

 

IHG Code of Conduct 

At IHG, doing business responsibly is an essential part of our culture. It underpins our entire 

strategy and our commitment to providing genuine hospitality to all. 

The IHG Code of Conduct helps us all make the right decisions. It sets out the principles that 

all of us at IHG must follow, wherever we are in the world. It also tells us where to go if 

colleagues are facing a difficult issue and need extra help. 

The Code is applicable to all our directors, officers and employees.  

The IHG Code of Conduct is a mandatory annual training course on MyLearning for all 

employees. 

 

Preventing human trafficking 

« Preventing human trafficking » is part of the mandatory annual training that each employee 

must complete each year. 

 

National Collective Bargaining Agreement for 

Hotels, Restaurants and Coffee shops (CCNT)  

This agreement is an integral part of each employment contract and covers the following areas: 

• Contract applicability and duration 

• Employment relationship start and end 

• Salary 

• Working hours and breaks 

• Salary compensation and social insurance 

• General regulations 

• Formal regulations 

For matters not covered by the CCNT, the Swiss Code des Obligations is authoritative. The 

tenth title indicates all obligations related to the employment contract (Art 319 to Art 362). 

 

Recognition cards 
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We want employees to feel valued and appreciated. The recognition cards are there to 

acknowledge employees' efforts. Everyone can fill out a recognition card for an employee 

whose efforts deserve to be recognized. 

A recognition card is also made for each positive comment received on HeartBeat or social 

networks. 

The recognition cards are approved by the management. The employee receives a voucher for 

a brunch after 10 recognition cards. 

 

Giving for Good Month 

At IHG, we have a true passion for helping and caring for others.  

Each September, the entire month is dedicated to making a positive difference by coming 

together and carrying out volunteering for communities or the environement. 

 

Great Place to Work label 

We believe in shaping corporate culture through lived values. These values are lived when they 

are supported by the organizational strategy and vice versa. We are convinced that processes in 

companies can shape the corporate culture. These include: inspiring, informing, listening, 

valuing, developing, paying attention, celebrating, participating, recruiting and welcoming. 

We are convinced that the world can be a better place if organizations are actively committed 

to their corporate culture and provide a climate of trust. 

We have thus decided to aim for the Great Place to Work label. 

 

« Entreprise Formatrice » label  

Training companies play an important role in the professional and social 

integration of young people. Thanks to the " Entreprise Formatrice" label, they 

signal their commitment and thus strengthen their image. 

Since 2022, we welcome 3 apprentices in our establishment:  

- An apprentice in the kitchen 

- An apprentice in pastry making  

- An apprentice in catering specialist  

 

 

OK:GO initiative 
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The aim of the initiative is for each tourism company to provide customers with accessibility 

information on its offer, in order to facilitate travel planning for people with disabilities and 

senior citizens. To this end, OK:GO provides a systematic way of entering and communicating 

accessibility information. It is not a question of making architectural adaptations to the 

infrastructures or identifying infrastructures that are accessible to people with disabilities. It is 

simply a matter of providing customers with correct information about the accessibility of a 

place, in the same way as an address or opening hours. 

 

Partnership with associations 

Partage : food bags realization in September 2021 and collection of foodstuffs and hygiene 

products for the charity's recipients in 2022 

ASL : knotweed removal in September 2021 

Youth for Soap : soap recycling 

Croix-Rouge : donations of linen and organization of a wardrobe sale in September 2021 and 

September 2022 

La Virgule : donation of unsold Sunday brunch food 

Actifs : welcome of disabled persons in the laundry 

Centre Ornithologique de Réhabilitation (COR) : help with bird care on a half day 

Net Léman : Lake Geneva cleaning in May 
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Geneva, December 27th 2022 

 

 

 

 

 

 

 

 

Hans HEIJLIGERS      

General Manager 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     

  

 

 

 

 

 



Environment Policy 

© InterContinental Hotels Group PLC 2018

English US English 

We acknowledge our responsibility to respect the environment and 
manage our impacts for the benefit of the communities in which we 
operate, and we are committed to measuring and managing those impacts 
and finding innovative ways to reduce them. We will: 

We acknowledge our responsibility to respect the environment and 

manage our impacts for the benefit of the communities in which we 

operate, and we are committed to measuring and managing those 

impacts and finding innovative ways to reduce them. We will: 

 implement sound environmental practices in the design, development
and operation of our hotels 

 implement sound environmental practices in the design, 
development and operation of our hotels 

 encourage the development and integration of sustainable 
technologies 

 encourage the development and integration of sustainable 
technologies 

 endeavour to reduce our use of energy and water, and re-use and 
recycle the resources consumed by our business wherever practical

 endeavor to reduce our use of energy and water, and re-use and 
recycle the resources consumed by our business wherever 
practical 

 engage our customers, colleagues, hotel owners, suppliers and 
contractors in our efforts to protect the environment

 engage our customers, colleagues, hotel owners, suppliers and 
contractors in our efforts to protect the environment

 provide the training and resources required to meet our objectives  provide the training and resources required to meet our objectives

 monitor, record and benchmark our environmental performance on a 
regular basis 

 monitor, record and benchmark our environmental performance on 
a regular basis 

 make business decisions that take these commitments into account  make business decisions that take these commitments into account

 communicate our policies, practices and programmes to all our 
stakeholders. 

 communicate our policies, practices and programs to all our 
stakeholders. 




























